
 

Table 1. Summary of Various Modes of Communication from Conventional to 

Modern 

(Webb, 2020).  

Modes of 

Communication 

Examples of products and 

tools 

Evidence supporting the mode 

In-Person Staff meetings, one on 

one interactions, small 

groups, professional 

learning communities, 

health education 

programming, public 

presentation 

A person is more likely to be 

persuaded by an idea when 

listening to a credible source 

who has positive non-verbal 

cues such as being dressed 

appropriately, smiling, and eye 

contact (Center for Community 

Health and Development, 2014). 

Phone Parent conference, 

individualized health 

education and advocacy 

If a family is dealing with a new 

diagnosis, assume there is a 

chance of low health literacy 

and call to help reinforce what 

information you have from the 

doctor (Wittenberg et al., 2018). 

Emails Email Blasts, individual 

emails 

Traditionally what parents 

prefer when receiving 

communication from the school 

(Warner, 2018). 

Videos WeVideo, YouTube, 

TikTok, Openshot 

Videos can help people learn 

and model new healthy 

behaviors and can be tailored to 

reach viewers of varying 

literacy levels (Tuong et al., 

2012). 

Newsletters Smore.com, Marketvolt, 

Microsoft word templates, 

Google document 

templates 

Digital versions of all printed 

newsletters should be made 

available to parents because, 

overall, parents prefer digital 

means of communication 

(Warner, 2018; Olmstead, 2013; 

Seitsinger et al., 2008). 



Digital Classroom Google Classroom, 

Blackboard, Schoology 

A sense of community can be 

created in an online classroom 

by frequently interacting and 

engaging with all students who 

are participating (Berry, 2019). 

Professional School 

Nurse Web Page 

Through the school, 

Google Pages 

Can be used to both highlight 

the role of the school nurse and 

provide the school community 

with a easily accessible location 

for health information (Moss, 

2020) 

Mobile applications and 

text messages 

SeeSaw, Class dojo, 

district-specific apps 

Although not everyone has 

internet access, 96% of adults in 

America have access to a 

mobile device that can connect 

them to their child’s school 

(Pew Research Center, 2020) 

Social Media Facebook, Bitmoji, 

Twitter, TikTok, 

Instagram 

Parents are looking to connect 

with their child’s school on 

multiple digital platforms to 

receive information (Olmstead, 

2013). 

 


